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: . A Schools Out’
Identify Your Objectives

and Goals
1- PrOViding gOOdS Or SerViCeS CollaboratiV:Partn.e(r:soI::iative

to the community
Advocacy and activism
Research and development
Public education and awareness
Cultural preservation

Relief and disaster response

2
..
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i A Schools Out’
How Do You Achieve Your

Objective/Goals?

1. Get new clients/customers
Recieve grant money

Do fundraising

Find volunteers
Partnerships/collaborations
Advocacy/lobbying

=l Collaborative Partners Initiative
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i A Schools Out
In Order To Achieve Your

Objectives/Goals You
Must First...

< Collaborative Partners Initiative

...Understand Your Target Audience!!!

April 2023
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A Schools Out”
@ Washington

Agenda

1) Identify Your Objectives and Goals

2) Understand Your Target Audience

3) Using Your Website to Achieve Your
Objective by Targeting Your Audience
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: A Schools Out’
Understanding Your

Target Audience M
eﬁecp.in.com

T

W h a t d O t h ey get O u t Of it ? < Collaborative Partners Initiative

Why do they want to be involved?

April 2023
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Does your target @ Washington

audience want to...

W

< Collaborative Partners Initiative

e Feel good about helping

® Improve their community e Network

e Build their resume e Have fun

e Get leadership experience e Make money
e Required by law e Give money

April 2023
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Agenda

1) Identify Your Objectives and Goals

2) Understand Your Target Audience

3) Using Your Website to Achieve Your
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By understanding your
objective and target
audience you can craft a
compelling message for
your website and
marketing.



A Schools Out’
For Example @ Washington

< Collaborative Partners Initiative

Let’s say your objective/goal is to
provide scholarships for students by
having a fall festival fundraiser

and you are looking for volunteers.

April 2023




: : A Schools Out’
You are Trying to Find a

Way to Word This on Your
Website

Objective: Raise money for
scholarships with a fall festival

Target Audience: Volunteers

What do Your Volunteers get out of it:

1. Have fun
2. Help students April 2023

W
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A Schools Out
The Do-not ways

of saying it:

W

< Collaborative Partners Initiative

= Volunteer for Our Fall Festival to Raise Money
for Student Scholarships

g Raise Money for Student Scholarships by
Volunteering at Our Fall Festival

April 2023




A Schools Out”
The Must.do ways of

saying it: M
%cdzm' .COM

< Collaborative Partners Initiative

%e a Part of Something Meaningful and Enjoy the
Experience: Volunteer at our Fall Festival and Help

tudents Reach their Dreams!

Have Fun Being a Changemaker, Volunteer for our

Scholarship Fundraising Festival and Help Make

Education Accessible to All!

D

Shortly, | will show you how to quickly create

such content. April 2023
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Using Your Website to

Achieve Your Objective by
Targeting Your Audience

Agenda: 1
1.

. User experience (UX)
. Content strategy @
. Marketing channels

2
3
A

W
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Lawful requirements




Lawful, Must-Do,
Requirements of a
Non-Profit Website

Mission statement
Contact information
Board of Directors
Financial information
Donor information

A School’s Out’
@ Washington

< Collaborative Partners Initiative

Privacy policy
Accessibility
Registration
Fundraising

disclosures
April 2023




. A Schools Out’
(US) Lawful Requirements:

Mission Statement

=l Collaborative Partners Initiative

The website must include a clear and concise
mission statement that describes the non-profit's
purpose and activities.

April 2023




. A Schools Out’
(US) Lawful Requirements:

Contact Information

=l Collaborative Partners Initiative

The website must provide contact information
for the non-profit, including its address, phone
number, and email address.

April 2023




. A Schools Out’
(US) Lawful Requirements:

Board of Directors

=l Collaborative Partners Initiative

The website must list the names and contact
information of the non-profit's board of
directors.

April 2023




. A Schools Out’
(US) Lawful Requirements:

Financial Information

< Collaborative Partners Initiative

The website must include the non-profit's most
recent Form 990, which is a tax document that
provides information about the organization's
finances, including its income, expenses, and
assets.

April 2023
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(US) Lawful Requirements:

Donor Information

< Collaborative Partners Initiative

If the non-profit accepts donations, the website
must include information about how donors can
contribute and how their contributions will be
used.

April 2023




. A Schools Out’
(US) Lawful Requirements:

Privacy Policy

=l Collaborative Partners Initiative

The website must have a privacy policy that
explains how it collects, uses, and protects
personal information about its visitors.

April 2023




. A Schools Out’
(US) Lawful Requirements:

Accessibility

W

=l Collaborative Partners Initiative

The website must be accessible to individuals
with disabilities in compliance with the
Americans with Disabilities Act (ADA).

April 2023




: A Schools Out’
(WA) Lawful Requirements:

Registration
eﬁch.in.com

Non-profit organizations in Washington Eataepg s
required to register with the Secretary of State's office.
This includes providing information about the
organization's name, purpose, board members, and
other details. It is important to make sure that your
organization's website includes accurate and up-to-date
information about its registration status.

April 2023




: A Schools Out’
(WA) Lawful Requirements:

Fundraising Disclosures
eﬁch.in.com

Collabor artners Initiative

Non-profit organizations that solicit SHEtioHS
through their websites must comply with
Washington State's Charitable Solicitations Act.
This includes providing certain disclosures about
the organization's purpose, how donations will
be used, and whether any part of the donation
will be used for fundraising expenses. « Aprit 2023




: : A Schools Out’
Using Your Website to

Achieve Your Objective by
Targeting Your Audience

W
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Agenda for part 3: 1
1. Lawful requirements

2. User experience (UX) @
3. Marketing channels
4

. Content strategy
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Website Design Fundamentals o wcasﬁggfonu

User Experience (UX)

=l Collaborative Partners Initiative

What is User Experience?

. ) Good UX can increase user satisfaction,

N engagement, sharing, and loyalty

“ Poor UX can lead to frustration,

| abandonment, and negative reviews
April 2023




Website Design Fundamentals
User Experience (UX)

Goal: Eliminate Uncertainty

A School’s Out’
@ Washington

=l Collaborative Partners Initiative
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Website Design Fundamentals

User Experience (UX)

(n.com
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5 Second Rule

=R TMEESMOVING  vome sences comaxs AbourUs reingens

=MOVING

® Location TIMELESS MOVING | =
. . our Locat Moving Lompan ]
e Main Service o — S .

In Dallas-Fort Worth | |
® User Benefits

PROFESSIONAL TEXAS MOVING SERVICE

‘

8 Years of Trusted Experience in Professional Moving

April 2023




. . A Schools Out’
Website Design Fundamentals

User Experience (UX)

Call-to-Action

® Drive users to YOUT |.0Cﬂl MOVing Company ——
where you want In Dallas-Fort Worth -
them to go PROFESSIONAL TEXAS MOVING SERVICE *—\

e High contrast P
buttons stand out ‘

® Use descriptive text

April 2023
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Website Design Fundamentals o V\fasl'?igg?onu

User Experience (UX)

(n.com

=l Collaborative Partners Initiative

Walk users through your process

Here's how it works

) | 2 & (S )

Select Design Publish Earn
Choose from 800+ top-quality Upload a file or create in our Connect to the world’s most You set the margin and enjoy
blank products. easy-to-use Mockup Generator. popular marketplaces. the profits while we deliver.

April 2023




Website Design Fundamentals
Demonstrate EEAT

Experience
Expertise
Authoritativeness
Trustworthiness

These help eliminate uncertainty.

A Schools Out’
@ Washington

=l Collaborative Partners Initiative
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Website Design Fundamentals & Washington

Demonstrate EEAT

=l Collaborative Partners Initiative

1. Add customer reviews & number
of reviews with stars

Google

EXCELLENT
Based on 45 reviews

April 2023




Website Design Fundamentals
Demonstrate EEAT

1. Add customer reviews & number
of reviews with stars

2. Add number of years in business

A School’s Out’
@ Washington

=l Collaborative Partners Initiative

8 Years of Trusted Experience in Professional Moving

Heavy Item Experts

£

Prep Made Easy

A

Quality Service Guaranteed

April 2023
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Website Design Fundamentals & Washington

Demonstrate EEAT

=l Collaborative Partners Initiative

1. Add customer reviews & number

of reviews with stars
& HomeAdvisor

2. Add number of years in business TOP RATED

3. Add badges to your website

April 2023




Website Design Fundamentals
Demonstrate EEAT

1. Add customer reviews & number
of reviews with stars

2. Add number of years in business
3. Add badges to your website

4. Add other clients you have worked
with in the past

A Schools Out’
@ Washington

(n.com
.

=l Collaborative Partners Initiative

teams worldwide as THE home of practical, repeatable conversion copywriting

Google  Entrepreneur (I wrercow Inec. foundr
eoFIRE CXL @~ stripe thinkific
HubSpot @ unbounce \&customerio e::e litmus ShOpify

April 2023




Website Design Fundamentals % Schools Our
Washington
Demonstrate EEAT

1. Add customer reviews & number
of reviews with stars

2. Add number of years in business

3. Add badges to your website

4. Add other clients you have worked
with in the past

5. Add impressive numbers to your website  Aprit2023




Website Design Fundamentals
Highlighting Your
Deliverables

e Donations Raised
e Audience Views/Reach
® Services Offered

Keep your target audience and their
benefit in mind.

A Schools Out’
@ Washington

=l Collaborative Partners Initiative

April 2023
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Website Design Fundamentals o Wcasﬁggfonu

Clear Navigation

Don’t Overwhelm Site Users
(less is more)

Collaborative Partners Initiative
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Website Design Fundamentals
Clear Navigation

Which one looks best to you?

—
e e Toriomtimn | e b o e

Donate Give Blood Traiing & Certification Volunteer AboutUs Gethelp Q.

You Can Make

a Difference
Your financialgift helps people
affected by disasters bigiand small?

DONATENOW.

Immediate Need for Blood
& Platelet Donors
Come to give by April 23 for an exclusive
American Red Cross and PEANUTS® T-shirt,
while supplies last. Learn more»

eacords. Learn Mare»

Be the Help

Our new life-saving course, Until Help
Arrives, equips you with the knowledge to
act when moments matter.

SIGN UP TODAY.

The Red Cross Mission At Work

Beadibelaiecin Lelg peonle ooocc the couni cod oo nd tho ond

;'“r Habitat

for Humanity’ Volunteer

discover inspirational
stories and videos

Advocate

R

SUPPOTt  Sip  Ouuer Han e

Tour our
interactive

Home s the Key
feature

oy tout

We build strength, stability and self-reliance
through shelter.

U Find your local Habita

Habitat's
response to
the Ukrainian
crisis

All of us at Habitat for
Humanity are lifting up
President Carter, Mrs.
Carter and their family.

- HABITAT CEO JONATHAN RECKFORD

Habitat CEO's
statementon
President
Carter's health

Habitat features

RGENT ST IS of STt b rotected amid TG hSudin. Resdmares

>
’,‘%mmm

[/

intense fighting

rrrm e aayeiesagy

MSF urge festoehsure the safety of

Resd the latest>

We provide independent,
impartial medical
humanitarian assistance to
the people who need it
most.

Doctors Without Borders(Médecins Sans Frontires
(MSF) cares for people affected by conflict, disease

outbreaks, natural and human-made disasters, and
exclusion from health care in more than 70 counties.

LEARN MORE ABOUT WHAT WE 00

‘Sucia’n: Civilians wounded amid

Ourreach  How we use funds

@712+

Countries and territories are home
to our medical humanitarian
projects

12,592,800

Medical consultations were
conducted by our humanitarian
teams

11,044,000

Patients admitted to MSF hospitals
ordlinics around the world

ino o e i S




Website Design Fundamentals
Clear Navigation

Which one looks best to you?
e

About Us

Care &Trestment Research

S Fadoctcontasppon  TEACHERS: Gt s
E
Training Getinvolved

»

Waysto Give

Youcantalpprosct wie s pacs. [ SRR ]

Support a classroom.
Build a future.

AboutUe  Eplrsiesses Tako Action

Together, We Are

Powerful

untry belongs to all of

ther, wi
deepen the movement for a ivable pl

an help
communities, and a democracy that works

S reasons tobacome a monthiy danor

Donate
Donate morthly and get  This Shrt Saves Lives
st

Covid19 updates and information

wo gt Wobsiiove
Nearby projects s | emoete | AT |
© ik
Mosting stddent@Need: in
ELA: ST, o i
| Treating the Math & Manipulatives e Happening now
\ 4 toughest cases i
Meet Le .

L
él

Seont

Investigator
Become a monthly

Insights: Lily Explore St Jude
 donor Guenther, MD Inspire
- - T z

See allnearby projects

A
Approved, But Our Worklar'tOver  Lakes o Ty Eco-Hypnothorapy and
Gthor dons Outsdathe
Norwecyclable Box
2 Support a teacher
@) (=) near you!

3 | Reaching the world , (o) Eiirs s o s ecpietsfom taachas

St. Jude On T Cells: “Shcp MothersDay || () Find a way to
Immunity gifts support st. Jude

Earth Month Is Here!
across the country. 3
&)

LasrnMors

Findan Event




Website Design Fundamentals A Schools Out’
@ Washington

Building out Service or
Product Pages

=l Collaborative Partners Initiative

Putting the pieces together.

April 2023




Website Design
Fundamentals
Building out
Service or
Product Pages

The Nature Conservancy
Website Link

WHATWEDO v

T‘hCNature@"
Conservancy W&

Stepping Up Progress
in this Defining Decade

Alongside communities, we're urgently clearing
obstacles and finding solutions to the climate and
biodiversity crises.

ABOUTUS v GETINVOLVED v 'MEMBERSHIP & GIVING v

The biggest thing you can do to help solve climate
change? Talk about it. Learn how to start the climate

€9 English Espaiol

o |

Let's Talk Climate

conversation.

DOWNLOAD THE GUIDE

DONATE TO TNC WAYS TO GET INVOLVED
Who We Are > What We Do >
‘We are dedi d staff, scientists and bers To make the highest possible impact on the climate

advancing effective, lasting conservation in more

than 70 countries and territories.

How To Help >
There are so many ways to make positive change for
our planet. Volunteer with us. Learn how to reduce

your carbon footprint. Donate to conservation work.

and biodiversity crises between now and 2030, we're
developing breakthrough ideas, amplifying local

leaders and influencing policy.

Where We Work >
Dense rainforests, remote coral reefs and the hearts
of major cities. Our strategies are as diverse as the

habitats and geographies in which we work.



https://www.nature.org/en-us/

Website Design Fundamentals Building out Service
or Product Pages

Nt . U —— s me
The Nature Conservancy | By

Let's Talk Climate

The biggest thing you can do to help solve climate

change? Talk about it. Learn how to start the climate

5 Second Rule

DONATE TO TNC 'WAYS TO GET INVOLVED




Website Design Fundamentals Building out Service
or Product Pages

The Nature Conservancy | #w

Clear Call-to-Actions




Website Design Fundamentals Building out Service

or Product Pages

The Nature Conservancy

Eliminate Uncertainty
e Who, What,
Where, How

Stepping Up Progress
in this Defining Decade

Alongside communities, we're urgently clearing
obstacles and finding solutions to the climate and
biodiversity crises.

DONATE TO TNC

conversation.

DOWNLOAD THE GUIDE

WAYS TO GET INVOLVED

Who We Are >
‘We are dedicated staff, scientists and members
advancing effective, lasting conservation in more

than 70 countries and territories.

How To Help >
There are so many ways to make positive change for
our planet. Volunteer with us. Learn how to reduce

your carbon footprint. Donate to conservation work.

What We Do >

To make the highest possible impact on the climate
and biodiversity crises between now and 2030, we're
developing breakthrough ideas, amplifying local
leaders and influencing policy.

Where We Work >
Dense rainforests, remote coral reefs and the hearts
of major cities. Our strategies are as diverse as the

habitats and geographies in which we work.




Website Design Fundamentals Building out Service

or Product Pages

The Nature Conservancy

Highlight Deliverables

Our Goals for
2030

We're racing to hit these targets to
help the world reverse climate
change and biodiversity loss.
Together, we find the paths to make
change possible.

EW OUR PRIORITIES

& 3B

Avoid or sequester 3 billion metric tons of
carbon dioxide emissions annually—the
same as taking 650 million cars off the
road every year.

2 4B

Conserve 4 billion hectares of marine
habitat—more than 10% of the world's
oceans—through protected areas,
sustainable fishing and more.

it 100M
Help 100 million people at severe risk of
climate-related emergencies by

safeguarding habitats that protect
communities.

¥ 30M

Conserve 1 million kilometers of rivers—
enough to stretch 25 times around the
globe—plus 30 million hectares of lakes
and wetlands.

& 650M

Conserve 650 million hectares—a land
area twice the size of India—of biodiverse
habitats such as forests, grasslands and
desert.

w 45M

Support the leadership of 45 million
people from Indigenous and local
communities in stewarding their
environment and securing rights.




Website Design Fundamentals Building out Service

or Product Pages

The Nature Conservancy

Demonstrate EEAT
e Authoritativeness
® Expertise

OUR MISSION

Conserving the lands
and waters on which
all life depends

Every acre we protect and every river mile we restore begins with you.
‘Your support helps us take on the dual threats of climate change and
I biodiversity loss across 70+ countries and ierrilor'\ei

Get our latest conservation news and see how
we're protecting our natural world.

Email address:

yourname@email.com 2 ‘ m
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Mobile Responsive Design Bl thecpin.com
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(Tablet & Smartphones)

Is it easy to navigate?
Does it have clear CTA'S?
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Website Design Fundamentals @ Washington
MRD

Mobile Responsive smiuarlPR
Design (Tablet & -
Smartphones) D g| T B

How to check how your b W "‘,
website’s mobile view — o | oowr | s
looks on a desktop N

Develo per Tools A% 4|




Website Design Fundamentals
MRD

Mobile Responsive
Design (Tablet &
Smartphones)

How to check how your
website’s mobile view
looks on a desktop

A Schools Out

@ Washington

Dimensions: iPhone X ¥ 375 x 812 79% ¥ No throttling ¥

Create and
sell custom
products

v/ 100% Free to use

+/ 800+ High-Quality Products

v/ Largest global print network

(® How it works?

1d-41971 wp-custom-




: : A Schools Out’
Using Your Website to

Achieve Your Objective by
Targeting Your Audience

W
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Agenda for part 3: W
1. Lawful requirements

2. User experience (UX)
3. Marketing channels
4

. Content strategy




.. : A School’s Out’
Reviewing Different

Marketing Channels

" Collaborative Partners Initiative
e Email e Influencers
e Google Ads (PPC) e Networking
e Social media e SEO
e Text messaging e And others

April 2023
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Website Marketing Channels o V\Icasl'c\)iggtsonu

Email Marketing

=l Collaborative Partners Initiative

Each Email You Collect = $

April 2023




.. : A School’s Out’
Reviewing Different

Marketing Channels

" Collaborative Partners Initiative
® Email e Influencers
e Google Ads (PPC) e Networking
e Social media e SEO
e Text messaging e And others

April 2023




Website Marketing Channels
Google Ads (PPC)

GO lee non profit crm
Volume: 1,900/mo | CPC: $6.56 | Competition: 0.43 | yuluulll

=] News + Best free

About 35,800,000 results (0.56 seconds)

=== Ssponsored

© civiclick.com
https://www.civiclick.com

A Fresh Approach to Advocacy - Try CiviClick at No Risk

+ Software comparison

First Al Powered Advocacy Software. Machine Learning and Gamification.
CiviClick - Who We Help - View Resources - About Us

X

[»] Vic



Website Marketing Channels
Google Ads (PPC)

Google Ads

Cost you money per click
You can set budgets

You can target search terms (keywords)
You can target locations

Are you a Non-profit?

a. Google Ads Grant!

b. $10,000 per month of ad spend



.. : A School’s Out’
Reviewing Different

Marketing Channels

" Collaborative Partners Initiative
® Email e Influencers
e Google Ads (PPC) e Networking
e Social media e SEO
e Text messaging e And others

April 2023




Website Marketing Channels

Social Media

The Home Depot &
Sponsored -

Save up to $2000 on select feature-loaded kitchen packages during Spring Black Friday.

. . Space-Maximizin
Spring Black Friday Shop how S:,orage 9 Shon Inno

Q0 99 2 comments 1share

oY Like (0D Comment 2> Share -

e ‘11’:\? genesis Project Seattle

Soul Food Cooking! = @

Today our client came and prepared the biggest feast we've ever seen that she has been
practicing in cooking school!!

Love celebrating clients triumphs and wins! ¢... See more




Website Marketing Channels
Social Media

® Free and paid
a. Paid ads on Social Media can be complicated
b. [Free] posts typically don’t get much
engagement and are time consuming to do
well
e Avoid the hype
® Focuson 1 - 3 different Social Media channels
e \Where are your customers???



Website Marketing Channels
Social Media

Where are Your Customers?!?!

(@) Pinterest

ﬁ \ * P &3 YouTube
@+ M

Many
others!




Website Marketing Channels

Social Media
ROI (Return on Investment)

s this a profitable channel?

) :
=< Return (Benefit)

= ROI

For every $1.00 spent,
are you making
at least $1.01?

Cost of Channel




.. : A School’s Out’
Reviewing Different

Marketing Channels

" Collaborative Partners Initiative
® Email e Influencers
e Google Ads (PPC) e Networking
e Social media e SEO
e Text messaging e And others

April 2023




Website Marketing Channels
Text Messaging

Why use SMS Marketing?

High open rates
Direct communication
Fairly low cost
Targeting
Time-sensitive

Al N




.. : A School’s Out’
Reviewing Different

Marketing Channels

" Collaborative Partners Initiative
® Email e Influencers
e Google Ads (PPC) e Networking
e Social media e SEO
e Text messaging e And others

April 2023




Website Marketing Channels
Influencer Marketing

Are there local influencers in your community?
How can you partner with them? a8,

N

»

1. City council members

2. Local business leaders

3. Volunteers

4. Donors/customers/clients




.. : A School’s Out’
Reviewing Different

Marketing Channels

" Collaborative Partners Initiative
® Email e Influencers
e Google Ads (PPC) e Networking
e Social media e SEO
e Text messaging e And others

April 2023




Website Marketing Channels
Networking/referral

Are there local service organizations, non-profits,
or businesses that you can leverage?

1. Will they share your
events?

2. Can they help you get
volunteers?

3. Do they provide grants?



.. : A School’s Out’
Reviewing Different

Marketing Channels

" Collaborative Partners Initiative
® Email e Influencers
e Google Ads (PPC) e Networking
e Social media e SEO
e Text messaging e And others

April 2023




Website Marketing Channels
Search Engine Optimization

What is Search Engine Optimization (SEO)?

Improving your website to encourage Google
and other search engines to show your website
more often, and higher up in the search results.



Website Marketing Channels
Search Engine Optimization

Go.;jgle volunteer opportunities near me X & @ Q
Volume: 165,000/mo | CPC: $0.47 | Competition: 0.22 | yuyuminl

Q ps + Animal shelter + For college students + Library + Political + Teer

About 394,000,000 results (0.73 seconds)
Results for Seattle, WA ® Use precise location

VolunteerMatch .
. https://www.volunteermatch.org » search 3} Meta T'tle

The Best Volunteer Opportunities in Seattle

MOZ DA: 72/100 (+6%) RefDom:32.6K RefLinks:1.39M Spam Score: 1% Show backlinks
Search traffic (us): 15.30K/mo (website: 428.90K/mo) - Keywords (us): 976 (website: 147.37K)

Want to volunteer in Seattle? Find the best volunteer opportunities near you. Find the best
virtual volunteer opportunities and remote volunteer .. [Vleta Descri ptl on




Website Marketing Channels
Search Engine Optimization

How do you improve your SEO? First, let’s
understand how Google makes money

By getting people addicted to Google by showing
accurate and helpful information in a way that provides

a positive user experience.

Sometimes these people click on Google Ads, making
Google money.



Website Marketing Channels
Search Engine Optimization

How does Google judge your website?
1. Webpage Load Times



Website Marketing Channels
Search Engine Optimization

Example: fast vs. slow loading website.

Take two nearly identical websites, one loads fast and the other loads slow.

L) = s ro=

Fast Slow



Website Marketing Channels
Search Engine Optimization

What website would Google rather send visitors too?




Website Marketing Channels
Search Engine Optimization

How do you improve the speed of your website?

Reduce the file size of your images.

File size: 11,600kb File size: 400kb




Website Marketing Channels
Search Engine Optimization

... images look the same to the visitor, but they are
smaller and improve the load time of your website.

Free tool for optimizing your image size:

A optimizilla

https://imagecompressor.com/



https://imagecompressor.com/

Website Marketing Channels
Search Engine Optimization

How does Google judge your website?

1. Webpage Load Times
2. EEAT (Experience, Expertise, Authoritativeness, and Trust),
already covered



s wh e

Website Marketing Channels
Search Engine Optimization Google

Ways to Improve EEAT (Experience, oo EXCELLENT
Expertise, Authoritativeness, and Trust)

Add customer reviews & number of reviews with stars

Add number of years in business

Add badges to your website m '

Add other clients you have worked with in the past
Add impressive numbers

-



Website Marketing Channels
Search Engine Optimization

How does Google judge your website?

1. Webpage Load Times
2. EEAT (Experience, Expertise, Authoritativeness, and Trust)
3. User Experience, already covered



PN RE

Website Marketing Channels
Search Engine Optimization

How does Google judge your website?

Webpage Load Times

EEAT (Experience, Expertise, Authoritativeness, and Trust)
User Experience

Adding keywords to your headings and other content



Website Marketing Channels
Search Engine Optimization

Add keywords to your headings and other content.

What common search phrases are being used on Google
Search? Add these to your website and marketing!

Go gle volunteer dog walking

Volume: 1,900/mo | CPC: $0.42 | Competition: 0.15 | luulindds
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Website Marketing Channels
Search Engine Optimization

How does Google judge your website?

Webpage Load Times

EEAT (Experience, Expertise, Authoritativeness, and Trust)
Easy to navigate website with helpful internal links
Adding keywords to your headings and other content
Building out service or product pages, already covered
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Website Marketing Channels
Search Engine Optimization

How does Google judge your website?

Webpage Load Times

EEAT (Experience, Expertise, Authoritativeness, and Trust)
Easy to navigate website with helpful internal links
Adding keywords to your headings and other content
Building out service or product pages

Clear headings with easy to scan [helpful] content,
already covered
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Website Marketing Channels
Search Engine Optimization

How does Google judge your website?

Webpage Load Times

EEAT (Experience, Expertise, Authoritativeness, and Trust)
Easy to navigate website with helpful internal links
Adding keywords to your headings and other content
Building out service or product pages

Adding clear headings with easy to scan [helpful] content
Many other ways



Using Your Website to
Achieve Your Objective by
Targeting Your Audience

Agenda for part 3:

1.
. User experience (UX)

2
3.
4. Content strategy

Lawful requirements

Marketing channels

A Schools Out’
@ Washington
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Content Strategy
Doing a Content Audit

What content does your website need?
Review your website’s content, what content are you
missing?
What are the needs and interests of your target
audience, and what problems are they trying to solve?

Tip: Most websites have a sitemap that lists out all the
pages that are on a website. Go to:

https://example.com/sitemap.xml



s wh e

Content Strategy
Doing a Content Audit

Types of content your website could be missing

FAQs (Frequently Asked Questions)

Key service pages (For example, a volunteer page)
Legal pages

Information about upcoming events

One way to get inspiration for what you’re missing...
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Content Strategy
Competitor Research

What do your competitors do better than you?

If you don’t know who your competitors are, find them
What content do they have that you are missing?

How do they present their content in a better way?
What marketing channels do they use and what
content do they use on these channels?
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Content Strategy
Content Plan

How to make a content plan.

2—Define-yoturgoals
Prioritize needed content (see next slide)
Make a content calendar

Assign responsibilities
Create the content (future slide)

N o e
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Content Strategy
Content Plan

What content should be prioritized?

Legal pages p
Broken or poor sales funnels

Service pages

Content with a poor User Experience
Unclear navigation

Social media posts

Blog posts




Developing a Content
Strategy

Content audit
Competitor research
Content plan
Analyze & refine

A Schools Out’
@ Washington
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Content Strategy
Analyse & Refine

A website without
analytics, is like
driving with a blind
fold on.
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Content Strategy
Analyse & Refine

Tools for analyzing your metrics.

Google Analytics 4

Google Search Console A
Google Business Profile

Make a questionnaire (Google Forms) &ﬁ

Ad platform dashboards
Key Performance Indicators (KPls)
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Content Strategy
Creating Content - Brand Consistency

Create a branding guidelines document.

4

4
Logo

Slogans
Brand story
Color palette X
Typography
Messaging




Content Strategy
Creating Content - ChatGPT

Leveraging Al to create content. Q

Creating content is time consuming $$$
and expensive.

Automate your content creation
process as much as possible!

—!




Content Strategy O <
Creating Content - ChatGPT “;<!>\
ChatGPT prompt ideas.

1. I’'m making a privacy policy website page for my
non-profit, give me a template to use.

2. I’'m making a web page for a non-profit website to
encourage volunteers to sign up for our events, what
sections should be on this web page?

3. My non-profit is trying to find a fun name for a Fall
Festival event that includes beer, music and X. Give me
a list of name ideas for this event.



Content Strategy
Creating Content - ChatGPT

Example prompt: My
non-profit is trying to
find a fun name for a
Fall Festival event that
includes beer, music
and X. Give me a list of
name ideas for this
event.

Sure, here are some name ideas for your non-profit's Fall Festival

event:

Brews, Beats & Bites
Autumn Ale Fest

Harvest Hops & Harmonies
Oktoberfestivities

Brews & Blues Harvest Festival

o o s 0N H

Pumpkin Pints & Performances

Caution: check for trademarks
or inaccurate information.



Content Strategy
Creating Content - ChatGPT

Automate the process. Example:

https://www.storybooksuppers.com/recipes/woebegone-wafers

Generate a Cooking Recipy

Main Ingrediant

} lunch ¥ chucken ‘

Want to Use? ;ersona Author’'s Name
1‘”I\]o* v | Maglcal Witch ~ \ KltcﬂégmaheryQ v
2| No v | Funny Pirate ~ \ Captain Cutluss Cook ~
3!‘ Yes ¥ Magical Witch ¥ = Kitchen Witchery Q... ~
4| No ~  SadRobot v  MealMaster9000  ~

5

No

D

) ¢
¢

Name of Meal
Chlcken salad sandwich
-~ Grilled chicken wrap

Chicken Caesar salad
~ Chicken quesadilla
Chucken stir


https://www.storybooksuppers.com/recipes/woebegone-wafers

Content Strategy
Creating Content - ChatGPT

What if you did this for social media posts instead?

Prompt structure: Write content for a
Facebook post for an X event that targets Z.
Include details such as X, Y, and Z.
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Content Strategy
Creating Content - ChatGPT

Tools for automating the process:

Google Sheets
ChatGPT
GPT for Sheets

Many other tools out there a

23



https://chat.openai.com/
https://gptforwork.com/gpt-for-sheets/get-started
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Content Strategy

. . April 25th @ 12
Efficiency Tools Pr @12pm

Promo for next presentation: Technology Solutions

Tools, tools and more tools. Learn
how to increase your productivity
and become more time efficient
while working on your computer.
In this presentation you will
discover how to save hours of
time per week using tools to
automate common annoying and
tedious tasks.
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